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“ out of Competitive Pressure Desire to reword profitable Customers!”
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Build greater Trust Loyalty
“Build greater Trust Loyalty with our Customers,
following the Tradition Set by our founders!”
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The Stare That Accommadates

Dorothy Lane Market FSP

Club DLM Merchant™s Program)

*Club
DLM

Special discounts at the following locations

Consuner Affairs)

*Club

Ask Dottie

Intemet)

*Club Internet

DLM
PB(

i Waars Mesa @ Gohonl of Cokleg

@ ChubDegs il Browaied
@ Market Ripperd  Heaugrly Ham®
W Mestel @R Ar g

Thestore thataccommodates

Ask Dottie

Have a question about food or nutrition? Dottie Overan,Home Economist from our Customer
Affairs Department will be happy to answer it for you by phone....

Phone:

Please add mv name to DI M‘s Mailina | ist
PLEASE RETURN TO CUSTOMER SERVICE BOOTH
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