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65 14

2249 f182% | 2,010 fJ160% | 1,934 |152% | 2,023 | 156% | 2,135 | 16.4%
1,001 8.1% 854 6.8% 747 5.9% 647 5.0% 610 4.7%
880 7.1% 1,000 8.0% 850 6.7% 744 6.8% 644 4.9%
807 6.5% 883 7.0% 999 7.8% 850 6.6% 749 5.7%
779 6.3% 810 6.5% 882 6.9% 998 7.7% 847 6.5%
900 7.3% 779 6.2% 808 6.3% 990 6.8% 995 7.6%
1,066 8.6% 899 7.2% 776 6.1% 804 6.2% 876 6.7%
902 7.3% 1,060 8.5% 892 7.0% 770 6.0% 798 6.1%
809 6.5% 891 71% 1,046 8.2% 880 6.8% 760 5.8%
772 6.2% 792 6.3% 872 6.8% 1,024 7.9% 862 6.6%
675 5.5% 746 6.0% 765 6.0% 843 6.5% 992 7.6%
1,489 | 120% | 1,823 | 145% | 2,170 | 170% | 2,473 | 191% | 2,775 | 213%
12,361 ]100.0% | 12,546 [100.0% | 12,739 ]1000% | 12,935 ]1000% | 13,040 ] 100.0%
"95
4 344 3 359 75 1 077
75 284 328

1 009 526

10 768 24 6
10 086 23 2
8 087 18 6
8 267 190
3 545 8 2
43 447




‘ 42.5 95 34.6%
75 31.1% 42.3%
70.9% “75 61
95 219 359% ) 138

1975 33 596 3 880 14 290 1 553 6 988 6 561
1995 43,447 7,616 14,928 488 2,654 6,860 133 10,768
29.3% 96.3% 4.5% 89.9% 70.9% -1.8% 98.5% 64.1%
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Custone Relationship Marketing
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